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ANALYSIS, OBSERVATIONS & BEST PRACTICES FOR
FOUR GENERATIONS OF JOB SEEKERS 



OUR PREVIOUS COLLABORATION



OUR NEXT COLLABORATION

WIN THE JOB & THRIVE IN A MULTIGENERATIONAL WORKPLACE
To Be Published On Amazon Early 2024 



OUR NEXT COLLABORATION

“I want to be thoroughly used up when I die, for the harder I work, the more I live. I 
rejoice in life for its own sake. Life is no brief candle to me. It is a sort of splendid torch 

which I have got a hold of for the moment, and I want to make it burn brightly as 
possible before handing it to future generations.”

- George Bernard Shaw



Today’s Unprecedented Five Generations In The Workplace

All Generations Deliver Business-Building Value

Generation-By-Generation In The Workplace 

Today’s Agenda

Think Like Gen Z When Job Prospecting

Questions & Answers



Do You Know That In Some Companies Today There Is An 
Unprecedented Five Generations In The Workplace? 

Silent Generation: Ages 77-94

Baby Boomers: Ages 57-76

Gen X: Ages 43-56

Millennials: Ages 27-42 

Gen Z: Ages 11-26 





OLDER GENERATIONS: “LIVE TO WORK”
YOUNGER GENERATIONS: “WORK TO LIVE”

OLDER GENERATIONS: “WORK HARDER, NOT SMARTER” 
YOUNGER GENERATIONS: “WORK SMARTER, NOT HARDER”



According To A Live Career Study
89% Consider Generational Diversity In The Workplace

A Positive Element Of Work 

87%: Consider the opportunity to learn from 
each other as a benefit of a multigenerational 
workplace 

78%: However, more than three-quarters 
believe a multigenerational workplace could 
lead to conflict



ADDITIONALLY, ALL GENERATIONS WANT RECOGNITION & RESPECT
FOR THE VALUABLE ROLE THEY PLAY

FROM 64% OF GEN X TO 53% OF GENZ 

IT IS CRITICALLY IMPORTANT TO RECOGNIZE THAT
NO MATTER THE GENERATION

EACH GENERATION BRINGS MEASURABLE VALUE TO THE WORKPLACE 



THE SILENT GENERATION, BABY BOOMERS, GEN X VALUE 

Substantive Experience

Well-Established Professional Networks

Valuable & Insightful Lessons Learned

Successful Case Studies 

Critically Important Historical Knowledge 



MILLENNIAL VALUE 

Essential Bridge Connecting All Generations

Managing Up & Down

Teaching, Mentoring, Empowering Gen Z

The Next Generation Of Company Leaders

Effectively Managing Most Important Role



GEN Z VALUE 

Early Tech Adopters/Digital Natives

Proven Entrepreneurs/Business Acumen

Diverse/Inclusive/Collaborative

Resilient/Adaptable 

The Purpose Generation 



THINK LIKE 
GEN Z
WHEN 

JOB PROSPECTING 



#1: RECOGNIZE THAT YOU ARE A BRAND
#2: TAKE OWNERSHIP AS THE CEO & CMO OF YOUR BRAND 

#3: AMPLIFY YOUR BRAND ACROSS THE 3 Cs:
CONTENT, CHANNELS & CONNECTIONS 



Amplifier/Advocate (10%)

Transformer/Innovator (11%)

Activist (19%)

Collaborator/Uniter (14%)

Entrepreneur (23%)

ACTIVATE YOUR ENTREPRENEURIAL MINDSET

Source: Gen Z Survey, September 2021



BE TECH SAVVY

“Gen Z is the first 
generation that 
swiped before 
they wiped.”

Jacqueline Parkes 
CMO, MTV



SOCIALIZE YOUR PERSONAL BRAND
ACROSS A VARIETY OF MEDIA CHANNELS & PLATFORMS  



Source: Gen Z Survey Conducted By Mark Beal Media, July 2022

LEVERAGE LINKEDIN  

64% Search For Internships/Jobs

53% Network & Make Career Connections

26% Share Thought Leadership Content

23% Read Thought Leadership Content

22% Follow Career Achievements Of Friends

14% Learn Of Companies Best To Work For



PRIORITIZE YOUR PURPOSE 



Source: Gen Z Survey July 2022

BE LIKE GEN Z 
AND VALUE WHAT’S IMPORTANT TO YOU 

32% Competitive Salary

32% Competitive Benefits

26% Diverse & Inclusive Culture

26% Work-Life Balance Prioritization

31% Mental Health Days

24% Work Remotely Full-Time

24% Four-Day Work Week

25% Truly Cares About My Career Growth



HARNESS H.I. (HUMAN INTERACTION)
ONLY 7% OF JOB CANDIDATES ARE REFERRED BY SOMEONE CONNECTED TO THE EMPLOYER

YET, THOSE 7% COMPRISE 40% OF HIRES   
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Thank You!
Questions & Answers
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