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FEEDBACK FROM MY RECENT SPEECH
TO 125+ EXECUTIVE RECRUITERS & HR PROS



M A R K    B E A L

AUTHOR: 
ZEO

Gen Z Graduates To Adulthood
Decoding Gen Z
Engaging Gen Z

Win The Job & Thrive In A 
Multigenerational Workplace

PUBLIC RELATIONS/MARKETING: 
Former Agency Owner

30 Years Representing Fortune 500 
Companies & Brands:

Adidas, Taco Bell, P&G, Nestle
Capital One, JPM Chase, Coca-Cola 

PROFESSOR: 
Rutgers University

300, 400 & Graduate Courses 
Rutgers School of

Communication and Information



PUBLISHED IN APRIL ON AMAZON



JUST A FEW OF MY RUTGERS STUDENTS & MENTEES 
WHO PURSUED THEIR PASSIONS



“The candidate you 
recommended was 

hired as they were the 
only candidate that 

was human. The 
others were robots.” 



“What’s Keeping You Up At Night
Regarding Your Job Search?”



Today’s Unprecedented Generations In Some Workplaces

All Generations Deliver Business-Building Value

Today’s Agenda

Inspiration & Insights From My Recently Published Book 

Questions & Answers

10 Focus Areas In 2026 & Beyond



UNPRECEDENTED
FIVE GENERATIONS

IN SOME 
WORKPLACES 



There Are An Unprecedented Five Generations 
In Some Workplaces 

Silent Generation: Ages 81+

Baby Boomers: Ages 62-80

Gen X: Ages 46-61

Millennials: Ages 30-45 

Gen Z: Ages 21-29 



There Are An Unprecedented Five Generations 
In Some Workplaces 



… And Gen Alpha Will Arrive At The Workplace In 2035 



LET’S EXPLORE
GENERATIONS

IN THE    
WORKPLACE 



OLDER GENERATIONS: “LIVE TO WORK”
YOUNGER GENERATIONS: “WORK TO LIVE”



OLDER GENERATIONS: “WORK HARDER, NOT SMARTER”
YOUNGER GENERATIONS: “WORK SMARTER, NOT HARDER”



OLDER GENERATIONS: “WORK HARDER, NOT SMARTER”
YOUNGER GENERATIONS: “WORK SMARTER, NOT HARDER”



EACH GENERATION
DELIVERS VALUE 

IN THE WORKPLACE



According To A Live Career Study
89% Consider Generational Diversity In The Workplace

A Positive Element Of Work 

87%: Consider the opportunity to learn from 
each other as a benefit of a multigenerational 
workplace 

78%: However, more than three-quarters 
believe a multigenerational workplace could 
lead to conflict



ADDITIONALLY, ALL GENERATIONS WANT RECOGNITION & RESPECT
FOR THE VALUABLE ROLE THEY PLAY

FROM 64% OF GEN X TO 53% OF GENZ 

IT IS CRITICALLY IMPORTANT TO RECOGNIZE THAT
NO MATTER THE GENERATION

EACH GENERATION BRINGS MEASURABLE VALUE TO THE WORKPLACE 



SILENT GENERATION, BABY BOOMERS, GEN X VALUE 

Substantive Experience

Well-Established Professional Networks

Valuable & Insightful Lessons Learned

Successful Case Studies 

Critically Important Historical Knowledge 



MILLENNIAL VALUE 

Essential Bridge Connecting All Generations

Managing Up & Down

Teaching, Mentoring, Empowering Gen Z

Next Generation Of Company Leaders

Effectively Managing Most Important Role



GEN Z VALUE 

Early Tech Adopters/Digital Natives

Proven Entrepreneurs/Business Acumen

Diverse/Inclusive/Collaborative

Resilient/Adaptable 

The Purpose Generation 



INSPIRATIONS & INSIGHTS FROM MY NEW BOOK

 



MARKET YOU & YOUR UNIQUE BRAND
BE THE CHIEF MARKETING OFFICER OF YOU!



ESTABLISH YOUR ADVISORY BOARD:
GATHER A COMMUNITY OF MENTORS & COLLABORATORS



NURTURE RELATIONSHIPS
ENSURE THEY ARE MUTUALLY BENEFICIAL



PURSUE YOUR PASSIONS



SET SMART GOALS



RSEARCH IS REQUIRED



CONSISTENTLY BE CURIOUS



HARNESS H.I. (Human Interaction)



CONSISTENTLY TRANSFORM & INNOVATE
YOU, YOUR CONTENT & OWNED MEDIA CHANNELS



ANYTHING IS POSSIBLE



FOCUS AREAS
TO ENGAGE 
EMPLOYERS



10 FOCUS AREAS
IN 2026 & BEYOND  

Nurture Mutually Beneficial Relationships

Pursue Your Passions

Anything Is Possible!

Get SMART With Goal Setting

Harness H.I.

Research Is Required

Gather Mentors & Mobilize Your Village

Market You & Your Brand

Transform & Innovate

Consistently Be Curious 



PRESENTED BY MARK BEAL
Email: markbeal@markbealmedia.com   

August 8, 2026

Thank You!
Q&A

The Breakfast Club of NJ 
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